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IN THE UNITED STATES PA TENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TR IAL AND APPEAL BOARD 

 
Taza Systems, LLC, 

  Opposer, 

 vs.  

Starbucks Corporation DBA Starbucks Coffee 
Company, 
  Applicant. 

) 
) 
) 
) 
) 
) 
) 
) 
) 
) 

Opposition No.:  91207525 
 
Mark:         TAZO  
Ser. No.:     85/439,878 
Filed:          October 5, 2011 
 
 

OPPOSER’S MOTION 
FOR SUMMARY JUDGMENT 

 
OPPOSER’S MOTION FOR SUMMARY JUDGMENT 

 
Now comes Opposer Taza Systems, LLC (“Taza”), by and through counsel and pursuant 

to Fed. R. Civ. P. 56(a), 37 C.F.R. §2.127(e), and T.B.M.P. §528, and hereby moves the 

Trademark Trial and Appeal Board for an Order granting summary judgment in its favor on the 

Notice of Opposition, and refusing the application for registration.  There is no genuine dispute 

as to any material fact with regard to the allegations of the Notice of Opposition, and Taza is 

therefore entitled to judgment as a matter of law that its opposition be sustained. 

Taza also hereby moves for an Order granting summary judgment in its favor on the 

Counterclaim.  There is no genuine dispute as to any material fact with regard to the 

Counterclaim, and Taza is therefore entitled to an Order denying Applicant’s request for partial 

cancellation/restriction of Opposer’s registrations. 

I. STATEMENT OF FACTS 

Taza is an Ohio limited liability company headquartered in Lakewood, Ohio.  Chamoun 

Decl. ¶2.  Since 2005, Taza has continuously used the marks TAZA ®, TAZA A LEBANESE 

GRILL ®, and ® in connection with restaurant and bar services. Chamoun Decl. ¶3. 
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Taza owns the following registrations for its marks: 

Mark Reg. No. 
Filing Date 
Reg. Date 

Date of First Use 
Date of First Use in Commerce

Services 

TAZA® 3,439,240 
March 30, 2007 
June 3, 2008 

November 22, 2005 
 
November 22, 2005 

 

Restaurant and bar services. 

TAZA A 
LEBANESE 
GRILL® 

3,213,261 
May 5, 2006 
Feb. 27, 2007 

November 22, 2005 
 
November 22, 2005 

 
Restaurant and bar services. 

 

® 

3,213,262 
May 5, 2006 
Feb. 27, 2007 

November 22, 2005 
 
November 22, 2005 

 
Restaurant and bar services. 

 
See Exhibits A, B, & C; TBMP §528.05(d)(“a plaintiff may make its pleaded registration of 

record, for purposes of summary judgment only, by filing a status and title copy thereof…with 

its brief on the summary judgment motion.”)  These registrations are in full force and effect, and 

all have attained “incontestable” status, with Sections 8 & 15 declarations having been filed and 

accepted with regard to all of them.  Id. 

Taza sometimes uses “A LEBANESE GRILL ” in conjunction with “TAZA ” to identify 

its services, and sometimes uses “TAZA ®” alone.  Chamoun Decl. ¶4.  Taza’s restaurants have a 

contemporary décor and serve many types of food, including items such as hummus and tabouli, 

and also items such as vegetable soup, chicken tenders, sushi, and French fries.  Chamoun Decl. 

¶¶5-6, Exh. O.  Taza also offers a variety of beverages including coffee, smoothies, and alcoholic 

selections like Irish coffee, amaretto, cognac, and scotch.  Chamoun Decl. ¶6.   All of the items 

served in Taza’s restaurants is available for dine-in, take-out, and catering.  Chamoun Decl. ¶6.   

Taza maintains a website at www.mytaza.com which is accessible anywhere, and which 

promotes Taza’s services using Taza’s marks.  Chamoun Decl. ¶10.   Taza’s customers hail from 

across the country.  Chamoun Decl. ¶8.    
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Taza’s business is extensive.  In 2014, Taza’s sales of services offered under the TAZA ®, 

TAZA A LEBANESE GRILL ®, and ® marks generated in excess of $3 million in 

revenue.  Opposer’s Supplemental Response to Interrogatory No. 15 (Exhibit D).  Since 2005, 

total sales of TAZA ®, TAZA A LEBANESE GRILL ®, and ® branded restaurant 

and bar services have exceeded $20 million.  Id.   

Tens of thousands of dollars have been spent by Taza to promote and advertise its 

services using the TAZA ®, TAZA A LEBANESE GRILL ®, and ® marks.  Over 

the past 11 years, Taza has invested more than $56,000.00 on such advertising and promotion.  

Opposer’s Supplemental Response to Interrogatory No. 19 (Exhibit E).  Moreover, many 

advertisements for, and many articles about, Taza’s restaurants have been published in various 

newspapers over a long period of time.  Chamoun Decl. ¶7, Exh. P.    

Due to this long-standing, continuous, and extensive use, advertising, and promotion of 

TAZA ®, TAZA A LEBANESE GRILL ®, and ® in connection with its services, 

Taza has built up extensive goodwill in the marks.  The consuming public has come to associate 

these marks with Taza.  Chamoun Decl. ¶11.   

Applicant, Starbucks Corporation DBA Starbucks Coffee Company (“Starbucks”) is a 

Washington corporation.  Notice of Opposition ¶5; Amended Answer ¶5.  On October 5, 2011—

long after Taza obtained its registrations—Starbucks filed its intent-to-use application for the 

mark “TAZO ” which lists among its description of goods and services the following: 

 
[CLASS 43]  RESTAURANT, CAFÉ, CAFETERIA, SNACK BAR, TEA HOUSE, COFFEE BAR 

AND COFFEE HOUSE, CARRY OUT RESTAURANT, AND TAKE OUT RESTAURANT 

SERVICES; CATERING SERVICES; CONTRACT FOOD SERVICES; FOOD AND BEVERAGE 

PREPARATION. 
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 [CLASS 35]  FRANCHISING, NAMELY , PROVIDING TECHNICAL ASSISTANCE IN THE 

ESTABLISHMENT AND OPERATION OF RESTAURANTS, CAFES, TEA HOUSES, COFFEE 

HOUSES, AND SNACK BARS. 
 
App. Ser. No. 85/439,878; TBMP §528.05(a)(1)(the file of an opposed application automatically 

becomes part of the record of the opposition proceeding).  Starbucks’ application lists other 

goods and services, but Taza has opposed registration only as to the above-listed services.  

II.  THE SUMMARY JUDGMENT STANDARD 

Summary judgment under Rule 56 is appropriate “if the pleadings, depositions, answers 

to interrogatories, and admissions on file, together with the affidavits, if any, show that there is 

no genuine issue as to any material fact and that the moving party is entitled to a judgment as a 

matter of law.”  Fed. R. Civ. P. 56(c); T.A.B. Systems v. PacTel Teletrac, 77 F.3d 1372, 37 

USPQ2d 1879, 1881 (Fed. Cir. 1996). 

In this case, summary judgment should be granted because there are no material facts in 

genuine dispute as to the allegations of the Notice of Opposition, and Taza is entitled to an order 

sustaining this opposition as a matter of law.  Moreover, there are no material facts in genuine 

dispute as to the allegations of the Counterclaim, and Taza is entitled to an order dismissing 

Starbucks’ request to partially cancel/restricted Taza’s pleaded registrations. 

III.  LAW & ARGUMENT – TAZA’S OPPOSITION TO STARBUCKS’ 
APPLICATION 
 

To prevail in an opposition proceeding brought under Section 2(d) of the Trademark Act, 

an opposer must show (1) that it has standing to bring the opposition, (2) that it has priority, and 

(3) that there is likelihood of confusion between its mark and the applied-for mark.  TBMP 

§309.03(b); TBMP §309.03(c). 
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a. First Element – Standing. 

Standing is established where an opposer’s claim of likelihood of confusion is based 

upon current ownership of a valid and subsisting registration.  See Cunningham v. Laser Golf 

Corp., 222 F.3d 943, 55 USPQ2d 1842, 1844 (Fed. Cir. 2000); Lipton Industries, Inc. v. Ralston 

Purina Co.,670 F.2d 1024, 213 USPQ 185, 189 (CCPA 1982). 

Here, Taza is the owner of valid and subsisting registrations for TAZA ®, TAZA A 

LEBANESE GRILL ®, and ®.  See Exhibits A, B, & C.  As such, there is no 

genuine issue of material fact that Taza has standing in this proceeding. 

b. Second Element—Priority. 

To establish priority, an opposer must show proprietary rights in its pleaded mark which 

are prior to the applicant’s rights in the challenged mark.  TBMP §309.03(c).  Where an opposer 

proves ownership of a registration for its pleaded mark(s), priority is not an issue.  See L’Oreal 

S.A. v. Marcon, 102 USPQ2d 1434, 1436 n.7 (TTAB 2012); Research in Motion Limited v. Defining 

Presence Marketing Group Inc., 102 USPQ2d 1187, 1190 (TTAB 2012); Rocket Trademarks Pty. 

Ltd. v. Phard S.p.A., 98 USPQ2d 1066, 1072 (TTAB 2011). 

Here, Taza has shown ownership of registrations for TAZA ®, TAZA A LEBANESE 

GRILL ®, and ®.  See Exhibits A, B, & C.  Moreover, in its Order dated February 

11, 2015, the Board held that “will not entertain a claim of priority as against [Taza’s] 

registrations” and struck Starbucks’ priority claim.  February 11, 2015 Order, p. 7.   

Therefore, there is no genuine issue of material fact that Taza has priority. 

c. Third Element – Likelihood of Confusion. 

The factors which the Board must consider in determining likelihood of confusion are set 

forth in In re E.I. du Pont de Nemours & Co., 476 F.2d 1357, 177 USPQ 563 (CCPA 1973);  See 
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also, In re Majestic Distilling Co., 315 F.3d 1311, 65 U.S.P.Q.2d 1201 (Fed Cir. 2003)(DuPont 

factors applicable in Board proceedings).  The relevance and weight to be given to the various 

factors may differ from case to case.  Shen Manufacturing, Co. v. Ritz Hotel Ltd., 393 F.3d 

1238, 73 USPQ2d 1350, 1353 (Fed. Cir. 2004); Han Beauty, Inc. v. Alberto-Culver Co., 236 

F.3d 1333, 1336 (Fed. Cir. 2001). 

In this case, all of the relevant DuPont factors weigh in Taza’s favor: 

1st Factor - Similarity of the Marks:  The first DuPont factor requires a comparison of 

Taza’s marks to Starbucks’ mark in their entireties as to appearance, sound, connotation, and 

commercial impression to determine the degree of similarity between them.  Palm Bay Imports, 

Inc. v. Veuve Clicquot Ponsardin Maison Fondee En 1772, 396 F.3d 1369, 73 USPQ2d 1689, 

1694 (Fed. Cir. 2005).  The focus is on the recollection of the average purchaser, who normally 

retains a general rather than a specific impression of trademarks.  Sealed Air Corp. v. Scott Paper 

Co., 190 USPQ 106, 108 (TTAB 1975).  The test is “‘whether the marks are sufficiently similar 

in terms of their commercial impression’ such that persons who encounter the marks would be 

likely to assume a connection between the parties.”  Coach Servs., Inc. v. Triumph Learning 

LLC, 668 F.3d 1356, 101 USPQ2d 1713, 1721 (Fed. Cir. 2012). 

In appropriate cases, any one of the three types of similarity (appearance, sound, or 

meaning) may be sufficient to support a finding of likelihood of confusion.  Sure-Fit Prods. Co. 

v. Saltzson Drapery Co., 254 F.2d 158, 160 117 USPQ 295, 296 (CCPA 1958); Eveready Battery 

Co. v. Green Planet, Inc., 91 USPQ2d 1511, 1519 (TTAB 2009). 

In this case, the parties’ respective marks are identical in sound, and are extremely 

similar in sight and connotation.  This is patently obvious even without the benefit of expert 

testimony.  Nevertheless, Taza retained Robert A. Leonard, Ph.D., an expert linguist, to 
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undertake a detailed analysis of the marks at issue in this case.  Dr. Leonard rendered an expert 

opinion confirming that TAZA  and TAZO  are identical in sound, and similar in sight and 

meaning.  Leonard Decl. ¶¶1-3, Exh. A. 

1. Similarity in Sight 

Visually, TAZA  and TAZO  are extremely similar.  A simple viewing of these marks 

demonstrates that both of them consist of four letters, with the first three being “TAZ-”, and 

differ only in the final A vs. O.  This conclusion is confirmed by Dr. Leonard.  Leonard Decl. ¶3, 

Exh. A, p. 7.  By any measure, these two marks bear at least 75% similarity as to sight. 

The dominant element of Taza’s marks is the stem “TAZ- ”.  The remainder of Taza’s 

marks are either non-dominant (the final “-A”), or descriptive (“A LEBANESE GRILL ”); 

therefore, it is “TAZ- ” which purchasers are likely to remember, and use to identify, Taza’s 

goods and services.  Presto Products, Inc. v. Nice-Pak Products, Inc., 9 USPQ2d 1895, 1897 

(TTAB 1988)(“it is often the first part of a mark which is likely to be impressed upon the mind 

of a purchaser and remembered”).  This dominant element has been incorporated into Starbucks’ 

mark “TAZO ” in its entirety; Starbucks’ mark is merely a minor alteration of a non-dominant 

element of Taza’s marks, namely, the ending “-A.”   

Taza’s use of the descriptive phrase “A LEBANESE GRILL ” in two of its registrations 

is insufficient to differentiate Taza’s marks from that of Starbucks.  Taza’s third registration, for 

the standard-character mark “TAZA” alone, contains no such descriptive material.1  Moreover, 

the inclusion of, or deletion of, descriptive material is generally insufficient to obviate confusion. 

See L’Oreal S.A. v. Marcon, 102 USPQ2d 1434 (TTAB 2012)(L’OREAL  and L’OREAL 

PARIS “highly similar” due to applicant’s wholesale adoption of opposer’s mark and addition of 

                                                                 
1 The record reflects that Taza sometimes uses the phrase “A LEBANESE GRILL ” in conjunction with “TAZA ” to 
identify its services, and sometimes uses “TAZA ” alone.  Chamoun Decl. ¶4. 
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merely descriptive term “PARIS”); In re Denisi, 225 USPQ 624, 626 (TTAB 1985)(PERRY’S 

PIZZA  similar to PERRY’S); Johnson Publishing Co. v. International Development Ltd., 221 

USPQ 155, 156 (TTAB 1982)(EBONY similar to EBONY DRUM ); In re South Bend Toy 

Manufacturing Company, Inc. 218 USPQ 479, 480 (TTAB 1983)(LIL’ LADY BUGGY  similar 

to LITTLE LADY ).  In re Computer Systems Center, Inc., 5 USPQ2d 1378, 1381 (TTAB 

1987)(inclusion of ADVANCED BUSINESS SYSTEMS insufficient to help customers 

distinguish between CSC and CSC ADVANCED BUSINESS SYSTEMS). 

2. Similarity in Sound 

Dr. Leonard opined that “In sound, the difference between TAZA and TAZO in normal 

speech is virtually non-existent.”  Leonard Decl. ¶3, Exh. A, p. 7-8.  Dr. Leonard stated that the 

first syllable of each mark (<TA>) receives the word stress, which “entails the most emphasis in 

terms of loudness, length, full articulation, and pitch, while the second syllable <ZO> or <ZA> 

receives secondary stress.”  Id.  He noted that the secondary stress of the second syllable “de-

emphasizes the vowel differences…”  Id.  Dr. Leonard concluded that “This makes the 

distinction between the two vowel sounds—and hence the differences between TAZA and 

TAZO—potentially non-existent—especially when the words are produced in non-isolation, that 

is, in actual normal speech, as in sentences like ‘Is that Taza/Tazo hummus; Taza/Tazo hot tea?; 

Taza/Tazo lentils?”  Id. (emphasis in original).  As such, the marks at issue in this case, in terms 

of sound, are not only similar—they are identical. 

Phonetic similarity between marks alone can cause a likelihood of confusion.  See CBS, 

Inc. v. Morrow, 708 F.2d 1579, 1580, 218 USPQ 198, 200 (Fed. Cir. 1983)(finding a likelihood 

of confusion between similar-sounding THINKER TOYS and TINKERTOY); Crown Radio 

Corp. v. Soundscriber Corp., 506 F.2d 1392, 1394, 184 USPQ 221, 222-23 (CCPA 
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1974)(SOUNDSCRIBER and CROWNSCRIBER); Vornado, Inc. v. Breuer Elec. Mfg. Co., 390 

F.2d 724, 727, 156 USPQ 340, 342-43 (CCPA 1968)(VORNADO and TORNADO); In re 

Cynosure Inc., 90 USPQ2d 1644, 1646 (TTAB 2009)(CYNERGY and SYNERGIE); Eveready 

Battery Co. v. Green Planet Inc., 91 USPQ2d 1511, 1518 (TTAB 2009)(SCHICK and SLICK).  

This is precisely such a case.  The identicalness of TAZA  and TAZO  in sound is sufficient to 

eliminate any genuine issue of fact that these two marks are likely to be confused. 

3. Similarity in Meaning 

 Neither TAZA  nor TAZO  are English words.  Thus, for English speakers, there is no 

meaning difference available to avoid confusion.  Leonard Decl. ¶3, Exh. A, p. 8-9. 

 Moreover, in Spanish, which is the most commonly studied foreign language in the U.S., 

nouns are either masculine or feminine and many are correspondingly marked with an ending of 

<-o> or <-a>.  Therefore, speakers who have studied Spanish but are not proficient might 

understand the terms TAZA  and TAZO  to be variants of the same word or concept.  Leonard 

Decl. ¶3, Exh. A, p. 8-9.   

 It bears noting that where the services of the parties are identical (as described in more 

detail below), “the degree of similarity [of the marks] necessary to support a conclusion of likely 

confusion declines.”  In re Dixie Rests., 105 F.3d 1405, 1408, 41 USPQ2d 1531, 1533 (Fed. Cir. 

1997).  Thus, where (as here) the parties’ services are identical, any differences in the marks are 

rendered even more meaningless. 

There is no genuine issue of fact that the first factor—similarity of the marks in sight, 

sound, and connotation—weighs heavily in Taza’s favor. 

2nd Factor – Similarity of the Services:  The second DuPont factor calls for a 

comparison of the parties’ respective services.  This factor compares the services in Starbucks’ 
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application with the services in Taza’s registration.  Hewlett-Packard Co. v. Packard Press, Inc., 

281 F.3d 1261, 1267, 62 USPQ2d 1001, 1004 (Fed. Cir. 2002); CBS, Inc. v. Morrow, 708 F.2d 

1579, 1581, 218 USPQ 198, 199 (Fed Cir. 1983). 

Taza’s registrations are for “restaurant and bar services.”  The services being opposed in 

Starbucks’ application are the following: 

�x [CLASS 43]  RESTAURANT, CAFÉ, CAFETERIA, SNACK BAR, TEA HOUSE, 
COFFEE BAR AND COFFEE HOUSE, CARRY OUT RESTAURANT, AND TAKE OUT 

RESTAURANT SERVICES; CATERING SERVICES; CONTRACT FOOD SERVICES; 
FOOD AND BEVERAGE PREPARATION. 
 

�x [CLASS 35] FRANCHISING, NAMELY , PROVIDING TECHNICAL ASSISTANCE IN 

THE ESTABLISHMENT AND OPERATION OF RESTAURANTS, CAFES, TEA 

HOUSES, COFFEE HOUSES, AND SNACK BARS. 
 
All of these opposed services are either identical to, or closely related to, Taza’s “restaurant and 

bar services.” 

“Restaurant services,” “carry out restaurant services,” and “take out restaurant services” 

are quite simply identical to the services listed in Taza’s registrations.  Moreover, “café, 

cafeteria, snack bar, tea house, coffee bar, and coffee house” services are merely types of 

restaurant and bar services.  See G-Mar Development Corp. v. Tully’s Coffee Corp., Opp. Nos. 

91103825 & 91105490 to app. serial nos. 74/731,366 & 74/732,538 (consolidated)(TTAB 2001), 

Decision dated January 31, 2001, at p. 8 (“[C]offee shop and café services are simply types of 

restaurant services…  Confusion is clearly likely when café’s, coffee shops, and restaurants are 

promoted and operated under the same or similar marks.”)2  Therefore, they too are identical to 

Taza’s services. 

                                                                 
2 This TTAB’s decision in G-Mar Development Corp. v. Tully’s Coffee Corp. is attached for the Board’s 
convenience as Exhibit F. 
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 “Catering services,” “contract food services,” and “food and beverage preparation” are all 

commonly offered under the same mark as restaurant services.  These services therefore are of a 

kind which may emanate from a common source as restaurant services.  Taza submits herewith 

numerous third-party registrations which list, in their descriptions of services, all of the 

following:  (1) Restaurant services, (2) catering services, and (3) contract food services.  See 

Exhibit G; TBMP §528.05(d)(“A party may make a third-party registration of record, for 

purposes of summary judgment only, by filing a copy thereof with its brief on the summary 

judgment motion; the copy need not be a certified copy, nor need it be a status and title copy.”)  

Taza also submits numerous third-party registrations which list, in their descriptions of services, 

both restaurant services and food and beverage preparation.  See Exhibit H.  This evidence 

demonstrates that restaurant services, catering services, contract food services, and food and 

beverage preparation are of a kind which may emanate from a single source under a single mark.  

See In re Martin’s Famous Pastry Shoppe, Inc., 748 F.2d 1565, 1567, 223 USPQ 1289, 1290 

(Fed. Cir. 1984); In re Davey Prods. Pty Ltd., 92 USPQ2d 1198, 1203 (TTAB 2009); H.D. Lee 

Co. v. Maidenform Inc., 87 USPQ2d 1715, 1724 n27 (TTAB 2009).  It bears noting that Taza 

does, in fact, offer catering services under its mark.  Chamoun Decl. ¶6; Supplemental Response 

to Interrogatory No. 10 (Exhibit L). 

 Franchising services (and specifically the provision of technical assistance related to 

operation of restaurants, cafes, tea houses, coffee houses, and snack bars) are also commonly 

offered under the same mark as restaurant and bar services.  Taza submits numerous third-party 

registrations which list, in their descriptions of services, both restaurant/bar services and such 

franchising services.  See Exhibit I.  This evidence demonstrates that restaurant services, and 

franchising services of the sort listed by Starbucks, are of a kind which may emanate from a 
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single source under a single mark.  See In re Martin’s Famous Pastry Shoppe, Inc., 223 USPQ at 

1290; In re Davey Prods. Pty Ltd., 92 USPQ2d at 1203; H.D. Lee Co. v. Maidenform Inc., 87 

USPQ2d at 1724 n27. 

  It is sufficient if likelihood of confusion is found with respect to any item that comes 

within the identification of goods in each class in an application.  Rocket Trademarks Pty Ltd. v. 

Phard S.p.A., 98 USPQ2d 1066, 1073 (TTAB 2011).  There is no genuine issue that Taza’s 

services are identical, or closely related, to the services in Classes 43 and 35 opposed by Taza. 

 3rd Factor – Channels of Trade:  The third DuPont factor looks at similarity of 

established, likely to continue trade channels. 

Because Taza’s registrations contain no restriction as to trade channels, analysis as to the 

third DuPont factor must presume that Taza’s services are sold, marketed, and offered through 

all normal channels of trade for such services.  Octocom Systems Inc. v. Houston Computer 

Services, Inc., 918 F.2d 937, 16 USPQ2d 1783, 1787 (Fed. Cir. 1990).  Starbucks’ application 

likewise contains no restriction as to trade channels or classes of customers.  Moreover, because 

the parties’ services are the same or highly similar, analysis as to the third DuPont factor must 

further presume that the channels of trade and classes of purchasers are the same.  See American 

Lebanese Syrian Associated Charities, Inc. v. Child Health Research Institute, 101 USPQ2d 

1022, 1028 (TTAB 2011); Genesco Inc. v. Martz, 66 USPQ2d 1260, 1268 (TTAB 2003)(“given 

the in-part identical and in-part related nature of the parties’ goods, and the lack of any 

restrictions in the identifications thereof as to trade channels and purchasers, [the goods] could 

be offered and sold to the same classes of purchasers through the same channels of trade”); In re 

Smith and Mehaffey, 31 USPQ2d 1531, 1532 (TTAB 1994)(where goods are legally identical, 

they must be presumed to travel in the same channels of trade, and be sold to the same class of 
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purchasers).  These legal presumptions alone dictate that this factor weighs heavily in Taza’s 

favor. 

Even in the absence of these legal presumptions, this factor would still weigh heavily in 

Taza’s favor.  Taza indeed does offer and sell restaurant and bar services through all normal 

channels of trade, including in its restaurants and bars, to both sit-down and carry-out/takeaway 

customers.  See Supplemental Response to Applicant’s Interrogatory No. 6 (Exhibit J).  Taza 

markets its services to the general public through all normal channels, including print ads, 

newspapers, magazines, on the Internet, through casino “comps,” on signage, online reservation 

systems, and on menus.  See Supplemental Responses to Applicant’s Interrogatory Nos. 6 & 7 

(Exhibits J & K).  As such, there is no genuine issue of material fact that the parties’ respective 

services are (and will be) offered through exact same channels of trade, and to the exact same 

customers.  The third DuPont factor weighs heavily in favor of Taza. 

 4th Factor – Conditions of Purchase:  The fourth DuPont factor examines the conditions 

under which, and to whom, sales are made.  This includes a consideration of purchaser 

sophistication. 

 Although some of the parties’ more knowledgeable customers may be more careful in 

their purchases, where a registration and application contain no limitation on the classes of 

customers to whom the goods are offered, the Board must not limit its consideration of this 

factor to the more sophisticated purchasers within the classes of potential customers.  See 

Giersch v. Scripps Networks, Inc., 90 USPQ2d 1020, 1027 (TTAB 2009), citing Alfacell Corp. 

v. Anticancer, Inc., 71 USPQ2d 1301, 1306 (TTAB 2004).  In this case, neither Taza nor 

Starbucks have in any way limited the classes of customers to whom their services are offered.  
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Therefore, the analysis must presume that both Taza’s and Starbucks’ services will be offered 

and sold to unsophisticated purchasers.   

The record clearly shows that Taza’s services are being offered for moderate-to-low 

prices.  The prices of Taza’s menu items range from $1.25 to $21.95.  Chamoun Decl. ¶9.  These 

low prices strongly suggest that the parties’ respective goods will be subject to “impulse buying” 

rather than carefully considered, sophisticated purchasing.  As such, there is no genuine issue 

that this factor weighs heavily in Taza’s favor. 

 5th Factor – Fame of Opposer’s Mark:  The fifth DuPont factor examines the fame of 

Taza’s marks. 

Taza’s TAZA ®, TAZA A LEBANESE GRILL ®, and ® marks have been 

used continuously on its restaurant and bar services, since 2005—more than eleven years.  

Chamoun Decl. ¶3. 

Sales of TAZA ®, TAZA A LEBANESE GRILL ®, and ® -branded 

services have exceeded $20 million.  Opposer’s Supplemental Response to Interrogatory No. 15 

(Exhibit D).  Sales figures from 2005 through 2014 are as follows: 

Year Perfecta 
Total Sales Year Perfecta 

Total Sales 

2014 $3,030,335 2009 $ 1,799,697 

2013 $3,001,255 2008 $ 1,849,529 

2012 $3,030,946 2007 $ 1,991,036 

2011 $ 2,061,310 2006 $ 2,171,534 

2010 $ 1,620,651 2005 $ 183,319 
 

Id.  In addition, Taza has expended in excess of $56,000 in advertising and promoting its 

services under the TAZA ®, TAZA A LEBANESE GRILL ®, and ® marks.  
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Opposer’s Supplemental Response to Interrogatory No. 19 (Exhibit E).  The marks have been 

extensively promoted in the media as well.  Chamoun Decl. ¶7. Exh. P. 

 These facts are undisputed and undisputable.  No genuine issue can be raised that Taza’s 

marks are not extremely well established and well-known marks.  This fifth Dupont factor 

weighs in Taza’s favor. 

 6th Factor – Third-Party Marks :  The purpose of the sixth DuPont factor is to examine 

the number and nature of similar marks in use on similar goods/services.  Palm Bay, 73 USPQ2d 

at 1694.  During discovery, Starbucks failed to produce any evidence of any current third-party 

uses of any similar marks on any relevant services.  As such, there is no genuine issue that this 

factor weighs in Taza’s favor. 

7th & 8th Factors – Actual Confusion/Contemporaneous Use:  The seventh and eighth 

DuPont factors examine the length of time the marks have been in use in the marketplace, and 

any instances of actual confusion between them.  Starbucks has not yet commenced use of its 

mark on any of the services opposed by Taza; rather, Starbucks’ use of its mark has been strictly 

limited to teas.  As such, there has been no opportunity for actual confusion to have occurred, 

and these factors are irrelevant to the likelihood of confusion analysis. 

IV.  LAW & ARGUMENT –STARBUCKS’ COUNTERCLAIM 
 

Starbucks’ Counterclaim seeks partial cancellation/restriction of Taza’s description of 

goods, under §18 of the Lanham Act, to “restaurant and bar services, namely ethnic Lebanese 

restaurant and bar services.”  In order to succeed on its Counterclaim, Starbucks must prove two 

elements:  (1) That entry of the proposed restriction will avoid a finding of likelihood of 

confusion, and (2) that Taza is not using its pleaded marks on the services to be excluded by the 

restriction.  Eurostar v. Euro-Star Reitmoden GmbH & Co KG, 34 USPQ2d 1266 (TTAB 2009); 
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DAK Industries, Inc. v. Daiichi Kosho Co., 35 USPQ2s 1926 (TTAB 1993); Montecash LLC v. 

Anzar Enterprises, Inc. 95 USPQ2s 1060, 1065 (TTAB 2010).  Starbucks cannot satisfy either of 

these elements. 

a. Entry of the Proposed Restriction Will Not Avoid a Finding of Likelihood of 
Confusion, and is Commercially Insignificant. 

 
Starbucks’ proposed restriction of Taza’s services to “restaurant and bar services, 

namely, ethnic Lebanese restaurant and bar services” is nonsensical, and it is commercially 

insignificant.  While the foods served in restaurants can be ethnic, the service themselves cannot 

be ethnic, and it is the services—not the foods—that give rise to this dispute.  Taza requests that 

the Board take judicial notice of the dictionary.com definition of “restaurant” as “an 

establishment where meals are served to customers.”  See Exhibit M; TBMP §528.05(a)(1).  

“Restaurant services” means the same thing in all ethnicities.  An ethnic Lebanese restaurant 

offers the same services as a restaurant of any other ethnicity—meals are prepared and served to 

customers.  Likewise, Taza requests that the Board take judicial notice that dictionary.com 

defines “bar” as “a counter or place where beverages, especially liquors, or light meals are 

served to customers.”  See Exhibit N.  In all bars of all ethnicities, drinks are prepared and served 

to customers.  So, even if Taza’s services are restricted as Starbucks desires, the restriction will 

be commercially insignificant because the services offered by the parties—serving meals and 

drinks to customers—will still be identical, and a finding of likelihood of confusion will not be 

avoided.  It would be a totally insignificant restriction.  See Board of Regents, Univ. of Texas 

System v. Southern Ill. Miners, LLC, 110 USPQ2d 1183, 1197 (TTAB 2014)(proposed 

restriction of opposer’s goods not “commercially significant” and did not avoid a likelihood of 

confusion).   



 

 

17 

 

 
 

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

Moreover, even if restaurant services and bar services could somehow be characterized as 

“ethnic,” Starbucks’ description of services includes “restaurant services,” unrestricted.  This 

includes all restaurant services, including ethnic Lebanese restaurant services, and including 

restaurants that serve the exact same foods that Taza serves in its restaurants.  So, even if Taza’s 

description of services is restricted as Starbucks requests, Taza’s description of services would 

still be totally encompassed within Starbucks’ description of services, and a finding of likelihood 

of confusion would not be avoided. 

b. Taza is Using Its Marks on the Services to be Excluded by the Proposed 
Restriction. 
 

In order to prevail on its Counterclaim, Starbucks must prove that Taza is not, in fact, 

actually using its pleaded marks on the services to be excluded by its proposed restriction.  That 

is, Starbucks must prove that Taza is not, in fact, using its marks in connection with restaurant 

and bar services that are not “ethnically Lebanese.”   

The fact is that Taza’s actual use of its marks is not limited to “ethnic Lebanese 

restaurant and bar services.”  To the contrary, Taza uses its marks to identify restaurant and bar 

services generally.  That is precisely why Taza sought and obtained a registration for the mark 

TAZA ® after having already obtained registrations for the marks TAZA A LEBANESE 

GRILL ®, and ®.  Chamoun Decl. ¶12. 

  Taza’s restaurants—on both the interior and the exterior—are contemporary and 

modern.  Chamoun Decl. ¶5, Exh. O.  The physical structure and surroundings of Taza’s 

restaurants and bars are elegant, but they are not “ethnically Lebanese.”  Moreover, Taza serves 

many items in its restaurants and bars which cannot possibly be classified as Lebanese, including 

(but not limited to) (1) vegetable soup, (2) tiramisu, (3) grilled cheese sandwiches, (4) chicken 

tenders, (5) French fries, (6) Irish coffee, (7) amaretto, (8) ahi tuna, (6) salads, (7) fruit 
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Judges.

Opinion by Cissel, Administrative Trademark Judge:

The above-referenced applications, as amended, seek

registration of the mark “TULLY’S” for “retail coffee store

services; cafe services,” in Class 42, and for “coffee,” in

Class 30, respectively. The applications were based on

claims that applicant has used the mark with these services

and goods since September 16, 1992.

THIS DISPOSITION
IS NOT CITABLE AS PRECEDENT

OF THE T.T.A.B.
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Opposer timely filed a Notice of Opposition to each

application. As grounds for opposition in each proceeding,

opposer asserted that it had used the mark “TULLY’S” since

as early as June of 1991 in connection with restaurant

services, and that applicant’s mark, as used in connection

with the goods and services identified in each opposed

application, so resembles opposer’s mark that confusion is

likely.

Applicant denied the essential allegations set forth in

the Notices of Opposition. The two proceedings were

subsequently consolidated. A trial was conducted and both

parties presented arguments at an oral hearing before the

Board on April 25, 2000.

The record before us in this consolidated proceeding

includes the application files of the two opposed

applications, the testimony, with attached exhibits, of

several witnesses, and materials made of record by notices

of reliance, all of which have been specifically listed in

the briefs filed by the parties.

Before we begin our discussion of the merits of the

various claims and defenses, we must turn our attention to

the outstanding motion, filed by applicant on November 2,

2000, to strike opposer’s October 16, 2000 Supplemental

Notice of Reliance. Both parties filed arguments with

respect to this motion.
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By means of the Supplemental Notice of Reliance which

applicant has moved to strike, opposer seeks to introduce

into the record a copy of an article appearing in the

October 16, 2000 edition of The Syracuse (New York) Post-

Standard newspaper. The article is about the 2000 American

League championship series in professional baseball.

Opposer contends that the photograph accompanying the

article shows a sign advertising applicant's coffee, and

that because the game was televised nationwide, people

across the country were exposed to the advertisement showing

applicant's mark used in connection with applicant’s

products.

We have not considered this evidence because it was not

filed within the period established for opposer to introduce

evidence in this proceeding and opposer has not

satisfactorily explained why it could not have been

submitted during the established period. Moreover, even if

we were to consider this late-filed evidence to have been

timely submitted because it had been unavailable previously,

as applicant points out, it would be of little assistance to

opposer in establishing opposer’s claims in this proceeding.

The photo is not in focus, and there is no evidence that

establishes that it originated from or was displayed during

any television broadcast in such a way that it would have

been clearly visible and therefore viewed by any appreciable
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number of people watching the game on television in

applicant’s trading area.

As noted in the Board's denial of opposer's

October 14, 1997 motion for summary judgment, the central

issues in this proceeding are priority, likelihood of

confusion, including analysis of the similarities in the

goods and services and the channels of trade through which

they move in commerce, the strength of opposer’s mark, and

whether opposer has abandoned its mark.

Based on careful consideration of the record and the

arguments before the Board, we find that opposer has

established its priority, that opposer’s mark has not been

abandoned, and that confusion is likely with respect to

applicant's mark for both coffee, in Class 30, and retail

coffee store services and cafe services in Class 42.

Opposer’s priority is not seriously disputed. The

record establishes that opposer, G-Mar Development

Corporation, opened a “TULLY’S” restaurant and first used

the mark “TULLY’S GREAT FOOD AND GOOD TIMES” in Batavia, New

York in June of 1991, whereas applicant first sold coffee

and operated coffee shops under the mark “TULLY’S” in the

Seattle, Washington area at the end of the following year.

As noted above, however, in addition to disputing the

issue of whether confusion is likely, applicant strongly

urges the Board to conclude that opposer has abandoned any
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rights it may have had in the “TULLY’S” mark by virtue of

the fact that it has allowed the mark to be used by another

entity, GiBar Development Corporation, without a license

from opposer, G-Mar Development Corporation.

Although applicant argues that GiBar is not a “related

company” within the meaning of Section 45 of the Lanham Act

in the sense that G-Mar cannot claim that it has common

ownership with GiBar or that GiBar has a license from G-Mar

to use the mark in question, it is clear from the evidence

of record that opposer has exercised sufficient control over

the services rendered under the mark by GiBar in order for

us to recognize an implied license from opposer. Seventy-

five per cent of G-Mar is owned by John Giamartino, and his

brother David Giamartino owns the other twenty-five per

cent, while GiBar is owned in equal shares by John

Giamartino, David Giamartino and Richard Bartlett. John

Giamartino is president of both corporations, and he has

testified about the ways in which he and John Rybak, who

works directly under him as the supervisor of all five

restaurants which use the mark, maintain the quality and

consistency of the services rendered under it, whether the

particular restaurant is owned by G-Mar or by GiBar. The

record makes it clear that the same degree of control is

exercised over all five restaurants. Each is under the

direct control of John Giamartino and each is supervised by
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Mr. Rybak. All of the restaurants use identical menus and

operate in the same way with the same standards and similar

motifs. Customers receive the same quality of food and

service at each restaurant, regardless of whether it is

owned by GiBar or GiBar. The managers of all five

restaurants meet regularly and answer directly to Mr. Rybak,

who conducts monthly inspections of all of the “Tully’s”

restaurants. We agree with opposer that the facts in this

opposition proceeding do not support applicant’s contention

that opposer has abandoned its mark any more than the facts

in Woodstock’s Enterprises Inc. (California) v. Woodstock’s

Enterprises Inc. (Oregon), 43 USPQ2d 1140 (TTAB 1997), aff’d

unpublished opinion, Appeal No. 97-1580, (Fed. Cir. March 5,

1998), established that the mark in that case had been

abandoned by virtue of uncontrolled use by another entity.

Turning next to the central issue in this proceeding,

likelihood of confusion, the first issue we must address is

whether the marks are similar. In this regard, we reject

applicant’s contention that we cannot find similarity

because the record does not show opposer’s use of “TULLY’S”

by itself as a mark, but instead is replete with examples of

the use of stylized presentations of the name “TULLY’S”

together with the slogan, “GREAT FOOD AND GOOD TIMES.”

Simply put, the name “TULLY’S” is the dominant portion

of opposer’s mark. It is the nondescriptive, non-suggestive
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component of the mark that people are likely to remember and

use when referring to applicant’s services or recommending

them to others. This record shows that opposer’s mark is

strong, in that opposer has extensively used and promoted it

and that it is not used or registered by others for similar

services.

The dominant component of opposer’s mark, “TULLY’S,” is

applicant’s mark in its entirety. The marks of the parties,

therefore, when considered in their entireties, are very

similar in commercial impression, such that their use in

connection with commercially related goods and services is

likely to cause confusion.

As noted above, the evidence in this case establishes

that opposer’s restaurant services are related to the goods

and services set forth in the opposed applications, namely,

“retail coffee shop services,” “cafe services” and “coffee.”

The parties spent considerable effort debating the

differences and similarities between applicant’s particular

coffee shop services and cafe services and the particular

services opposer actually renders at its restaurants, which

are of the type which is commonly referred to as “sports bar

restaurants,” featuring not just food, but also alcoholic

beverages and video entertainment provided by means of a

number of televisions throughout the restaurants showing

sporting events. We must determine the likelihood of
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confusion, however, based on the way applicant’s goods and

services are identified in the opposed applications, without

restrictions or limitations that are not specifically

reflected therein. Toys “R” Us, Inc. v. Lamps R Us, 219

USPQ 340, 343 (TTAB 1083) and cases cited therein. As

opposer points out, applicant’s goods are not identified in

the opposed applications as “gourmet, whole-bean, premium

coffee,” but rather just as “coffee,” and the services are

not stated to be “gourmet, specialty coffee shop services”

or “coffee shop services not including serving meals or

alcoholic beverages.” The ordinary meaning of the word

“cafe” includes a restaurant, barroom, and even a cabaret or

nightclub, according to Webster’s Ninth New Collegiate

Dictionary, (1985 edition), of which the Board may take

judicial notice. Opposer renders bar and restaurant

services under its mark. Notwithstanding applicant’s

arguments to the contrary, its coffee shop and cafe services

are simply types of restaurant services, just as opposer’s

restaurant services fall within that broad description of

services. Confusion is clearly likely when cafes, coffee

shops and restaurants are promoted and operated under the

same or similar marks.

This record also shows that confusion is likely when

these similar marks are used in connection with opposer’s

services and the goods of applicant, coffee. The evidence



Opposition Nos. 103,825 and 105,490

9

in this proceeding shows that applicant, as well as other

businesses, such as Chock Full O’ Nuts Corporation and

applicant’s business model and principal competitor,

Starbucks Corporation, have registered or seek to register

their respective marks both for coffee and for cafe and

restaurant services. Opposer’s May 14, 1999 Notice of

Reliance includes copies of third-party registrations of

marks wherein both coffee and restaurant services are

listed. Third-party registrations listing both these

products and these services are evidence that tends to show

that the goods and services listed therein may be expected

by consumers to emanate from the same entities. In re

Albert Trostel & Sons Co., 29 USPQ2d 1783 (TTAB 1993). In

view of this practice, it is reasonable to conclude that

ordinary consumers, the class of customers for the goods and

services of both parties, who are familiar with opposer’s

use of its mark in connection with its restaurant services,

would, upon seeing both applicant’s coffee and retail coffee

shop and cafe services offered under applicant’s mark, be

likely to assume some connection with or sponsorship by

opposer. This is precisely the kind of confusion that

Section 2(d) of the Lanham Act is designed to preclude.

Applicant argues that John Giamartino's testimony, (pp.

160-61), constitutes an admission that there is no

likelihood of confusion between opposer's use of its mark
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for restaurant services and Tully's use of its mark for

coffee. Applicant's counsel posed the following question to

the witness: "In terms of just sale of coffee, whole bean

and ground coffee, do you think there is any likelihood of

confusion as a result of simultaneous use of the marks?"

His answer was that if applicant were in the business of

selling only coffee, Mr. Giamartino did not believe that

confusion would be likely. The evidence, however, as noted

above, shows that consumers have a basis for assuming that a

single mark may be used for both restaurant services and

coffee. The third-party registrations of record as well as

the newspaper and magazine articles submitted by opposer

with the same Notice of Reliance establish this.

In view of the fact that applicant itself uses its mark

in connection with both these goods and these services,

applicant's contention that they are commercially unrelated

would appear to be disingenuous. Moreover, and again in

view of the fact that applicant uses its mark in connection

with both the goods and the services, the hypothetical posed

to Mr. Giamartino by applicant's attorney is not the

situation with which we are faced on this record. Maybe

opposer would not be concerned if applicant were to use its

mark only on coffee, but this is not the case. Applicant's

use in connection with both coffee and retail coffee store
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and cafe services is a pleaded basis for this proceeding.

This obviously presents a problem for opposer.

The logical extension of applicant's argument in this

regard would result in the issuance of a registration to

applicant for the goods, coffee, but registration of

applicant's service mark for retail coffee store and cafe

services would be refused under Section 2(d) of the Act. It

is unclear to us why applicant would want to create such a

situation. Would applicant contend that the sign outside

its business establishment identifies the source of the

coffee sold inside, but not the coffee store and cafe

services rendered therein?

Another unpersuasive argument applicant makes is that

opposer conceded the issue of likelihood of confusion in

this proceeding when, during the prosecution of its

application to register its own mark, G-Mar argued that

there was no likelihood of confusion between its mark for

restaurant services and applicant's mark for the goods and

services specified and the applications herein opposed. It

is well settled that an opposer is not estopped in an

opposition proceeding from taking a position with regard to

the likelihood of confusion which is different from that

which it took before the Examining Attorney during

prosecution of its application. West Chemical Products,

Inc. v. Candle-Lite, Inc., 173 USPQ 190 (TTAB 1972).
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Applicant's argument that "TULLY'S" is not distinctive

because of the existence of a municipality named ”Tully”

located near Syracuse, New York, is without merit.

Applicant does not even allege that there is a goods/place

association between applicant's goods and services and this

particular town, so applicant has failed to establish that

registration should be refused on the basis of geographical

descriptiveness or misdescriptiveness. In re Nantucket,

Inc., 213 USPQ 889 (CCPA 1982). We have nothing upon which

to base a conclusion that opposer’s mark is not distinctive.

Lastly, we must dismiss applicant's contention that

because this record does not include evidence that actual

confusion has occurred, confusion is not likely. Evidence

of incidents of actual confusion is notoriously difficult to

obtain, and is clearly not necessary in order to establish

that confusion is likely. Helena Curtis Industries, Inc. v.

Suave Shoe Corp., 13 USPQ2d 1618 (TTAB 1989). As we stated

in Gillette Canada Inc. v. Ranir Corp., 23 USPQ2d 1768, at

1774, (TTAB 1992), “…the absence of any reported instances

of actual confusion would be meaningful only if the record

indicated appreciable and continuous use by applicant of its

mark for a significant period of time in the same markets as

those served by opposer under its marks.” In the instant

case, in view of the relatively limited geographic area in

which applicant has operated its coffee stores and cafes and
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the fact that the restaurants using opposer’s mark are all

located in a relatively small geographic area on the other

side of the country, the opportunity for actual confusion

appears to have been quite limited, so we cannot conclude

that because the parties are unaware of any actual confusion

in connection with their marks, confusion is not likely.

In summary, the record in this case establishes that

confusion is likely because the mark applicant seeks to

register and opposer’s mark, when considered in its

entirety, are similar, and the goods and services specified

in the opposed applications are commercially related to

opposer’s services. Opposer has neither admitted that

confusion is unlikely nor abandoned its mark by virtue of

allowing uncontrolled use of it by GiBar.

Decision: The oppositions are sustained and

registration to applicant is refused under Section 2(d) of

the Lanham Act.
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IN THE UNITED STATES PA TENT AND TRADEMARK OFFICE 
BEFORE THE TRADEMARK TR IAL AND APPEAL BOARD 

 
Taza Systems, LLC, 

  Opposer, 

 vs.  

Starbucks Corporation DBA Starbucks Coffee 
Company, 
  Applicant. 

) 
) 
) 
) 
) 
) 
) 
) 
) 
) 

Opposition No.:  91207525 
 
Mark:         TAZO  
Ser. No.:     85/439,878 
Filed:          October 5, 2011 
 
 

DECLARATION OF 
FADY CHAMOUN 

 
I, Fady Chamoun, declare and say as follows: 

1. The matters set forth in this declaration are within my personal knowledge and, if 

called to testify, I could and would competently testify thereto. 

2. I am a member of Taza Systems, LLC, (“Taza”) which is an Ohio limited liability 

company headquatered in Lakewood, Ohio.  Taza Systems, LLC is the Opposer in this case, and 

is the owner of trademark registrations for TAZA ® (Reg. No. 3,439,240), TAZA A LEBANESE 

GRILL ® (Reg. No. 3,213,261), and ®  (Reg. No. 3,213,262). 

3. Taza, or its predecessor(s) in interest, have continuously used these marks since 

the first “TAZA” restaurant/bar opened in Woodmere, Ohio on November 22, 2005. 

4. Taza sometimes uses the phrase “A LEBANESE GRILL” in conjunction with 

“TAZA” to identify its services, and sometimes uses “TAZA” alone. 

5. The “look” of Taza’s restaurants is contemporary and modern.  Attached hereto as 

Exhibit O are photos of the interior and exterior of Taza’s restaurants. 

6. Taza’s restaurants serve many types of foods, including items such as hummus, 

chicken kebobs, and tabbouli, and also items such as vegetable soup, tiramisu, grilled cheese 

sandwiches, salads, chicken tenders, French fries, ahi tuna, and cheesecake.  Taza’s bar offers 
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Valentine’s Day

Saturday, February 15th

Celebrate at Taza this

Live Entertainment 

Ask about our Private Champagne tables  
for two in our elegant Cedar Room

Make your reservation at mytaza.com 
or call 216.274.1170 

Taza Downtown -  Saturday, Feb. 15th

$50 
per couple

Enjoy an appetizer,  
entree, and dessert  
for two!
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per person$20
includes salad, 
  entree & dessert

Half Price Kids Menu
& House Wine Special

Dine In Only at Taza Downtown & Taza Woodmere

Sunday, May 11

Celebrate 
 at TazaMother’s Day
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Town

Appetizer     Salad     Entrée
Champagne     Coffee & Baklava

New Year’s Eve
FIVE COURSE MEAL

Wednesday Dec. 31

tickets can be purchased at either Taza location

Drink feature: $10 sparkling pomegranate martini

TAZA DOWNTOWN
1400 W.6 St. 

Cleveland, OH 44113
216.274.1170

TAZA WOODMERE 
28601 Chagrin Blvd. 

Woodmere, OH 44122
216.464.4000

 48$
includes
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